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Communication
Working Group
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Eﬁss WG communication @-\
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1. Introduction to Social Media
2. Facebook

3. (Linkedin)

4. Questions (& other networks.)
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eﬁss WG communication Q:\
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What is social media?
Features

What they are

Network types

Facebook

Advantages of being on facebook. Why and what
for.

Implications. Interactivity, privacy.
Applications. Uses.

2 minutes on LinkedIn.

Questions. (Last but not least)
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Programa de aprendizaje permanente

What is social media?
Difficulty finding the definition.

Any ideas? What do you think of if we talk
about social media?

... Maybe ....

Network
Simplicity
Web 2.0

Social Sharing
Web 2.0.
Interactivity
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Kaplan and Haenlein (1) define social media "a
group of Internet-based applications that are
developed on the ideological and technological
aspects of Web 2.0, and allow the creation and
sharing of user-generated content"

(1) Andreas M. Kaplan, Haenlein Michael, (2010), Users of the world, unite! The Challenges and
Opportunities of Social Media, Business Horizons, Vol 53, Issue 1, p. 59-68.
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Social media describe the online tools (created
with Web 2.0 applications) that people use to
share opinions, experiences, and perspectives
with each other.

People use social media for talking about
products, services, companies, experiences (bad
or good) and providing their feedback, on their
own terms
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X.ssSocial media in plain English @-\
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Organismo Autonomo Programas
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e Web 2.0is a scenario for

social interaction
Web 1.0 Web 2.0

[ ) ReSUIt Of an eVO|ut|On “the mostly read-onhy Web® the wildly read-wiite Vieb®
from Web 1.0. 250,000 sites 80,000,000 sites
characterized by: <5
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E 1 1 Thaili+s blished
S o -Limited possibilities to e e e ﬁm
g2 participate = N L
< . L '.p_w.fww‘r.w.w.wﬁwi;ﬁ%
o S Passive-navigation fatd AR
= 0 e FaithaAEt Ry ithaeee
E -User and Consumer Of 45 million global users 1 billion+ global users
© . .
o information and content 1996 2006
= offered by the author of
the web.
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e Web 2.0 represents the social evolution of
the Internet (In 1999, the first blogs turn
up), wikipedia in 2001, social applications
for Internet users to talk and get to know)

e Users move from being content
consumers to content generators.

e Perpetual beta. Web 2.0 products are
constantly evolving though they are
available to all users. 2 Continuous

Improvement. WebZ . 0
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'Less is more. " it's the criterion on which web
2.0 programming is based on. That allows
creative integration and building synergies.

Pragmatism, simplicity, reliability and scalability
of applications.

Web 2.0 is built without complications for the
web developer to integrate applications
(Mashups) =2 simplicity for the user to improve
participation and access to content at any time.

(0))
(0]
&
S u
S 3
—
o
pe
>
E
s g
\8>
I ©
g%
©
o0 LW
-
©
(@)
_—
@)




EﬁﬁSocial media vs. Mass media @-\
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»Social media use relatively inexpensive tools
that allow anyone to publish and access
content, while the media industry in general,
require a financial capital. (Vs. Social Media)

» A common feature of "Social Media" and
"Mass Media" is the ability to reach a large
audience even if they decide to engage in a
small niche

Organismo Autonomo Programas
Educativos Europeos
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Eﬁﬁ Social media vs. Mass media @-\
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Some features that show the
differences between social

media and mass media are:

e Audience: Both media creative
Qrodvide tHeBtetcl?h noI(g)gy that @commons

allows anyone to access, so

both can reach a global
audience. @

e Access: Mass media are

usually paid and are owned
by a private or government,
while social media are

Educativos Europeos

generally available for
anyone with little or no cost,
usually free.
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Eﬁﬁ Social media vs. Mass media @-\
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e Ease of use for developers: The media content
production industry normally requires resources
and expertise. Most social media do not, so
anyone can be a producer.

e |nstantaneous: The time between content
production and delivery to the hearings can be
long (days, weeks or even months) compared
with social media (which may be able to deliver
content almost instantly or only very small delay
in its publication. (eg the first media that
collected images of the earthquake and tsunami
in Japan was Twitter)

Organismo Autonomo Programas
Educativos Europeos



Eﬁﬁ Social media vs. Mass media @-\
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e Editing content: In the media, once created the
content, this can’t be changed (after the article
in @ magazine is printed and distributed
changes can’t be made in the same article),
while social media is not only enriched by the
comments from the audience, but the content
can be changed instantly by the producers,
improving the content for audiences.

Organismo Autonomo Programas
Educativos Europeos
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Traditional online Tactics
@ @ Institutional focus on sending
— @ @ messages and assets and

Distributing Them to a core
o : : audience.
Institutional Voice Audience

Enabling Focus on Social Media and
publishing to multiple parties
Conversation Between Where the
[y community has a important role in
the dialogue

Traditional

Social Media
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e Social networks are networks of people in
internet

e But also networks of people outside the
Internet.
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Why social networks are used?
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v Connect, renew contacts, keep them.
v'Communicate

v’ Marketing, advertising.
v'Sharing knowledge

v’ Procrastination: it explains

" ARE SMARTER THAN

why some of us have such 'L M
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Eﬁss There are applications for all @'\

Programa de aprendizaje permanente

Producer

Commentotor
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| E“‘}’%"'s Social networking in plain English@.—\
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eﬁssWhat for do we use social media?(‘&‘\

Organismo Autonomo Programas

Educativos Europeos

Programa de aprendizaje permanente

Social media can take many forms: Internet
forums, social blogs, wikis, podcasts, photos and
video.

Examples of social media applications are
Wikipedia, MySpace (social networking),
Facebook (social networking), Last.fm (personal
music), YouTube (video sharing), Second Life
(virtual reality), Flickr (photo sharing) , Twitter
(microblogging and social networks).

Many of these services in social media can be
integrated through social networking aggregation
platforms.
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We can make a difference between types
of social networks based on the object
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Eﬁﬁ Content-based C)G\
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» Blog: Blogger, WordPress,

» Wiki: Wikipedia, wikispaces, fl ICkrm
» Photos: Flickr, Picassa
»\Video: youtube, vimeo

» Presentations: SlideShare, Zoho
» Music: Spotify, SoundCloud, myspace, last

fm
slideshare
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eﬁﬁ Focused on contacts @-\
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(JFacebook

JClassmates.com faCEbOOk
JHi5

dBebo
dLinkedin, Xing. (Professional networking)

Llnkedm

1 GOBIERND MIMISTERIO
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oo How are the users? GG\
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General networks (like Facebook)
v'Youth 18-32 years

v'More women (53%) than men (47%)
v’ Medium-high formation

v Digital native or adapted easily
v'70% connect once a week
v 21% every day
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oo How are the users? GG\
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Professional networking (LinkedIn)
v'35-45 years professional

v'Aims to keep 86% contacts (former co-
workers, etc ...)

v 62% connect once a day during working
hours
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v 75% seeking to establish new contacts
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Facebook
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iopess 3 questions to start ... @'\
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e Could it be a waste of time?
e Do we bring anything?
e What can we offer?
... And some answers:
v'More than 500 million users worldwide

v The time spent in social media increases
by 82%.

v'Since March 2010, in the USA, visit to
facebook have exceeded google ones.
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Eﬁﬁ What can you offer facebook? @—\
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It is another way of giving out our content:

» Provide information

» Be alert to what they tell us
» Respond to fans/followers.
» Relate to them

> If we have no website, we can use it as
web page (or complement)

Organismo Autonomo Programas
Educativos Europeos
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If we're on facebook, we should be
willing to:

v’ Establish some kind of conversation
with our fans.

v Think about what things we can do
for people to take part.
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EﬁﬁWhy do people follow fan pages?

Primary Reason that US Internet Users Are Fans of a .
Brand on Facebook, February 2010 (% of respondents) Programa de aprendizaje permanente

To receive discounts and promotions

I am a customer of the company p1s ConCIUSionS:

Tl:;shuwnthnrnhltlllmunﬂﬂihhh""" 8% ® Provide the user
I with relevant and

To be the first to tnn:nfarmnﬂm about the brand . '

Gain access to exclusive content IntereStlng
I

Eummm::mundﬁrdlttum Content.

To be part of a community of like-minded people

eyl e Two-way

I work for/with the company

il communication.

I own stock in the company
0%

Mone of these
0%
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Nﬂtﬂanﬂjmagﬂs 18+, numbers may not add up to 100% due to
FOUmaling

Source: Chadwick Martin Balley and iModerate Research Technologies as
cited in press release, March 10, 2010

112947 wreieMarketer.com
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eﬁﬁ Facebook pages (VS profiles) GG\
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e The pages are visible to everyone (cannot
interact with it if not registered but you
can see everything)

e Unlimited number of fans

e Anyone can become a fan of the page and
follow without delay.

e Pages can send updates of content (but
not e-mails) Caution! Many updates are
not seen.

Organismo Autonomo Programas
Educativos Europeos
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cepass Facebook pages GG\
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Enable administrators

v’ Update your status, post blogs, photos,
videos, etc. .. sociocorporative (not as
individuals, privacy guaranteed).

v’ Have a small page with some
interesting statistics: lost fans, most
popular countries, demographics,
interactions, publications, etc ...

Organismo Autonomo Programas
Educativos Europeos
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aropass Facebook pages Insights
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oo Create a page step by step GG\

Programa de aprendizaje perman

1. Goto

2. Choose category (It is important because
depending on what we choose, we have
to fill in some fields or other)

3. Do not make the page visible yet

Organismo Autonomo Programas
Educativos Europeos

agar o
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«opass ECIt page

Programa de aprendizaje permanente

Home Profile Account =

communication WG 1 View Page

@ Your settings E [
E | Page visibility [7] Only admins can see this page
Basic Information e
R Country restrictions | Type 5 country... Whatis this?
(@] Profile picture
?ﬁ] Featured Age restrictions | Anyone {134) E' What iz this?
E?H Marketing
=, / I -y
@ Mepie s Wall Tab Shows | Al posts El [2] Expand comments on stories
Bl e
Apps
E pzl Default Landing Tab | wal
Mobile
[l tnsights Posting Ability Users can write or post content on the Wall
ﬂ Help Users can add photos
y Users can add videos
= y

Meoderation blocklist | Comma separated fist of terms to block, .,

Profanity blocklist | None (=] | 2]

Delete Page FPermanently delete communication WG

[sovecrnoes [E22)

Organismo Autonomo Programas
Educativos Europeos

| 1# Chat (Offline)

** z,
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s Edit page (DG\

Programa de aprendizaje permanente

On the previous slide three paragraphs stood
out:

1. Visibility of the page. Limitations by
country.

2. What you see on the wall (all post or just
the page). What you see upon entering
(Wall / info / photos). User permissions
(post / comments, photos, videos)
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s Edit page (N

Programa de aprendizaje permanente

3. From the side menu is set:
Background Information (Overview)
Profile image

0
Q)
S
S o

o : ) .
58 Marketing: ways for promoting the page
)
g S facebook

L
8 8 communication WG
O
5 E @ four settings
<E 8 @ Manage permissions There are many ways to promote your page
O S f&_] Basic Information .
E S S [E' Advertise on Facebook
) LL] ¥4 Featured | [ Tell your fans
% 3:ﬂ Marketing Get a badge
9 E‘: Menagi aduis 3 Add a Like Box to your website

Apps
O % Mohile Brand permissions
Il Insights
E Help
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X5 Dissemination of the fan page @-\

Programa de aprendizaje permanente

The badge is very easy to get: Cut and Paste on
the page you want. You can edit too, of
course. Very similar to ‘like button’.

Copy the code below and paste it on your wepsﬁe
<!—- Facebook Badge START —><a href="htip:/fwv

Economistas i
Fronteras {E=F)

&
=~ O
c) O arch
O o
D- Q
e dges h
O 3 Profile badges Preview:communication WG [ Edit this badge
E LIJ . Copy the code below and paste it on your website.
o tke badges o cebook Badge START —><a href="htp: /wv
Pho adges
c U
O @)
- >
z ©
Edit this bad
< O Fuw the.code below qrnd paste it on your website. S
O 3 «|—Facebook Badge START —=><a href='htb:u:ﬂwv.
& ©
»n W
C
g Preview:Economistas Sin... Edit this badge
| -
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europass

Getting Stamed
Core Concepts
Sexrinl Phegins
Gragh AF1
Socks] Chumnel
Aeffeniication
Open Graph pralocdl
Acvanoed Topics

SOHKs & Tools
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Fiuging
By Fems
Comrmeris
Sacenite
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i

e e ] Facebook Platform

F width o cfr
E’Z. 30 Epris sE0EE0 - wiy foabamriesTooT ~
|
Color Scheme @ =
were ]|
Show Faces
Show Faces
Stream
Show straem
Header 7
Show header
Get Cods _,ssas:rsme = Facsbook Plathorm.
. . ~ ’?.# (?“
—ans e cenx e
n Romsime rmma s
. "
Attributes

& href - the URL of the Facebook Page for this Like Box
= width - the width of the plegin in prek, Defauh width! 300px,

Dissemination of the fan page

Programa de aprendizaje permanente

Like box similar procedure. You can also
manipulate.

facebook peveLorers

# height - the height of the plugin in pixels, The defauh height varies based on number of faces to display,
and whether the sresm & displayed, With the steam displayved, and 10 faces the defavh height &5 556m,

With ro faces, and no stream the default haight is 83mt
® colorachame - the color schame for the phegin, Options: Tight', "dark”
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X . Applications on the Fan Page (DG\

Programa de aprendizaje permanente

You can add many applications (networkedblog,
twitter, slideshare, RSS, etc ...)

communication WG | 4 View Page

@ Your settings
E Manage permissions Added Apps
] Basic Information

leave comments.
Go to application * Edit settings

= 2 Profile picture Photos
G) O Ll P With Facebook Photos, you can upload an unlimited number of albums to your Facebook Profile, You can reorder phoios, rotate them and ¥
(@] D & Featurad taq your friends in them.
— Go to application * Edit settings * Link to this tab
D_ o =4 Marketing = :
e @} Manage admins Video
O > ] Apps | Facebook Video provides a high-guality video platform for people and pages on Facebook. With Video, you can upload video files, send ¥
E e | videos from your mobile phone and record video messages to your friends.
I I I r{@ Mabile Go to application * Edit settings
O [hll tnsights
c U Links
\O O E Help With Facebook posted items, vou can share anything on the Intemet by posting it to your profile, You can post websites, blogs, videos and
+— > songs; as well as content on Facebook; lke profiles, photos, notes, groups and events,
i C—U Go to application * Edit settings
< &) | _i Events
O S . = | \With Facebook Events, you can organise gatherings and parties with your friends, as wellas et peoplein your community know about *
¥ M forthcoming events.
acebook : : :
E © Go to application - Edit settings
" — Notes
(- With Facebook Motes, you can share your life with your friends through written entries, You can tag your-friendsin notes, and they can »
| -

Browse more applications

Update (wall, photos, etc. ..) via sms / e-mail.



X, Static FBML GG\

mdpdj ente

e There is an application called static FBML.
with which you can customize the pages of
Facebook, and you can insert HTML and
FBML (Facebook Markup Language).

e Customize the facebook page so we will
choose what we want just by manipulating
the code.

e |In our case this could allow from the fan
page to accede to the implementation of
the Europass CV.
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FEML

Static FBML

Applications matching "FBML"

Programa de aprendizaje permanente

Search results Page 1of 7 III
Al apps o

wn Static FBML by Facebook ko
(qv] Business Add advanced functionality to your Page using the Facebook Static FBML application. This application
E Aucat Lo will add a box to your Page in which you can render HTML or FEML (Facebook Markup Language) for
o O facebook enhanced Page customisation.

a 8 Entertainment 121,313,735 monthly active users

@) Friends & Famil

= 8_ 7 Learn FBML FHkd
D— (@) Games This is an FBML,API, and FOL testing application. Using this application you can test different FEML
@) 5 R R tags, API methods, and FOL query and learn how to use them using examples.

E LIJ 14,172 monthly active users - 1 friend

Lifestyle

= 7))
\g o Sports Belajar FBML Fokokd
i Utilities Info - info mengenai kode fbml

2 "C-U' —— 11,631 monthly active users

&)

O S External websites

% 0 Desktop FBML HELP U
m— Mobil Help seting up your FEML fan page

abile
% 3,906 monthly active users
Pages
= -
O Prototypes

**a o
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eﬁﬁ Some suggestions ... %\

Programa de aprendizaje permanente

To maintain interest and achieve new followers:
v Interesting facts/ information

v Watch for publications and respond.

v Attractive site (nice design, applications ...)
v

we want to do and what the criteria are. The strategy
should be common to all managers (social DK Media
Policy). Do we have time/money/ people to manage it.

9}
qv)
S
C
g D Create debate: to launch an inquiry and users give
% S opinions.
= il v Ask advice: if we do the fans feel closer to us.
0
\E = v Incentives: Draws for fans, etc ... (Eg: National
Z § Europass Centre Hungary)
2 é v First and foremost is very important to know what
Z
®
=
@)
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Programa de aprendizaje permanente

Linkedin

Linked [[}]
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copass Linkedin GG\

Programa de aprendizaje permanente

v'Professional network launched in 2003
v 35 million users, 170 sectors.

v'It works as online CV.

v'Inform users of their work

v'Colleagues can review and make
recommendations on profiles

v Employers can view profiles and provide jobs.
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v'You can follow interest groups and businesses.
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R ass What is Linkedin? GG\

] e
ograma de aprendizaje permanente
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europass Ressources

Brito, Michael: Introduction to Social Media.

Kaplan, Andreas M.; Michael Haenlein (2010). . Business Horizons
53 (1): 59-68.

What Is Web 2.0 (Design Patterns and Business Models for the Next Generation of Software) by Tim O'Reilly

Programa de aprendizaje permanente

Israel Garcia: Ecosistema social media (Israel garcia)
Israel Garciia: Preguntas clave para estrategia en social media

Social media an introduction (Parlamento de Canada. PDF)

Taller de redes sociales
Definitions in wikipedia:
Social network
Social media
Some videos about social media:
Working group about social media (more than 1 hour)
Social media in plain english

About linkedin
équé es linkedin?
Linkedin profile tutorial
What is linkedin
What is Linkedin (part 2)
Exprimiendo linkedin
About Facebook
Guia de community management en FB
Aplicaciones en FB
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Manual Facebook
Privacidad seguridad en facebook h
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Many resources available on
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X, O~

Programa de aprendizaje permanente

Thanks to:

Virginia Espinosa, for the translation
[http://www.virginiaespin29.blogspot.com]

René Rodriguez (@ _renerodriguez)

Ana Lopez,

Juan Quaglia (@juanquaglia),

Miguel Carrillo (@miguel k),

Rosario Ortega [http://www.auladigitalactiva.com/]

To keep in touch, for any question that arise later at:
miguel.barreralyx@gmail.com
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miguel.barrera@oapee.es
@mbarreralyx (on twitter)
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